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Are you a player?  
 
The question each and everyone has to answer is 
whether or not they are a player, passive 
aggressive, or a disruptive force in their 
organization. Are you proactive or passive in 

terms of how you approach your professional and 
personal responsibilities? Do you quickly adapt to 
change or do you respond passively or perhaps, 
aggressively? Do you verbalize what sounds 
right, but do whatever is necessary to resist 
change?  
 
To be a player, one needs to have passion for 
their chosen profession, each day, and every 
day.  A player doesnôt sit back and expect to 
have each function, each ñto doò, explained in 
minute detail.  A player asks questions that go 
beyond point and click, and insists on 
understanding the rationale behind technology or 
process changes. 
 
Some individuals readily see the big picture. 
They are perpetual students, who are well read 
and understand why it is critical to stay up with 
what is happening in our changing world.  
Consider that the world population is rapidly 
growing.  It has taken 7 million years to reach 
5.3 billion people and it is expected to reach 10.6 
billion in the next 50 years.   People create 
knowledge and as the population grows, there 
will be great gains in the use of technology, new 
products, processes, science and social 
networking. 
 
A player will use common sense in the use of 
time and energy to grasp that which has practical 
application in the development of whatever it is 
that will grow their business, to make it more 
profitable, to improve the workplace.  The ability 
to understand what it takes to change as an 
individual, to affect change within an 
organization, to see change through to the 
conclusion of a project, new product, and new 
technology, will define a winner from a loser. 
 
Itôs essential to understand that change will have 
an impact on stress levels.  

http://www.smeal.psu.edu/psep/topic/programs/cpfr/
http://www.ups.com/bussol?loc=en_US&viewID=metaCategoryView&contentID=ct1_solg_met_industry&WT.svl=PNRO_L1
http://www.ups.com/bussol?loc=en_US&viewID=metaCategoryView&contentID=ct1_solg_met_industry&WT.svl=PNRO_L1
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Joeôs Corner (Continued)

 
Think about what management is expecting in the 
ROI of an investment.  Nine months to a year is not 
unusual for what is expected for a reasonable 
payback period.  We have been conditioned to 
expect instant gratification, which must be kept in 
mind for those who are engaged in the service 
industry, or those who are involved with products 
that have a life cycle measured in years. 
Stress is most definitely associated with change.   
 
The unknown, which comes with accepting new roles 
or using new technology, creates tension and a 
concern about meeting objectives.  This is a normal 
reaction that can be managed, if it is expected and 
understood.  A player is one who has grasped the 
consequence of change, internalized the pressure, 
and made the necessary adjustments and moves on 
to find success. 
 
A player need not be a member of the management 
team!  Players can be at any level of an organization 
and who take special pride in taking a leadership role 
in supporting the vision and strategy of the entity 
with which they work. They demonstrate through 
their actions and attitude their willingness to adapt 
to change and to encourage their associates to 
maintain a positive attitude. 

 
A player does not point fingers at their management, 
their team mates or those who are supposed to be 
collaborative partners.  Articulating concerns versus 
exhibiting passive resistance will not result in 
punishment or a stymied career, but an appreciative 
management.  Speaking positively, acting positively, 
and having at attitude that the glass is half full; 
smiling versus frowning, will identify the player as a 
winner.  Everyone wants to be associated with a 
winner!  Think about how many football people 
became New Orleans fans after they won the Super 
Bowl! 
 
Let me close by suggesting that the fast path to 
becoming a player is by choosing a role model. 
Someone who demonstrates the traits and habits of 
a player, who arrives early, who always meets 
deadlines and is always on top of their game, and by 
all means is someone who is trusted to deliver 
without fail.   Itôs not always easy but it is always 
rewarding, personally, professionally and 
economically. 
 
Sincerely, Joe  

 
 

 

U Connect 2010 Conference Keynote Speakers Announced  
 
On June 7-10 in San Antonio, Texas VICS and GS1 
US will be hosting the U Connect Conference at the 
JW Marriott San Antonio Hill Country Resort. U 
Connect provides a setting for the VICS community 
to learn in over 70 sessions, see demonstrations of 
solutions in action, connect with trading partners, 
ask experts from VICS and GS1 US, and take away 
best practices, case studies, industry insights and 
much more.  

 
For the 10th annual U Connect Conference, J. 
Alexander (Sandy) Douglas Jr., president of Coca-
Cola North America, and Rollin Ford, executive vice 
president and chief information officer for Walmart, 
will deliver keynote addresses on Tuesday, June 8.   
 

Coca-Cola will discuss how it is 
leveraging standards to support 
collaborative integrated supply chain 
strategies that create a more efficient 
and effective supply chain and reduce 
disruptions. 
 

ñStandards are a key enabler to industry-wide supply 
chain solutions. GS1 standards allow us to build 
capabilities which can be used by all of our retail 
partners across multiple industries.ò Douglas said. 
 

Walmart will speak about the value of GS1 standards 
in the retailerôs efforts to optimize its 
value-chain processes and 
sustainability. 
 
ñWalmart is leveraging industry 
standards to level the playing field 
for our suppliers globally, and to 

increase our process efficiency, which helps us take 

out costs and deliver everyday low prices to our 
customers, so they can save money and live better. 
And standards help us address emerging issues 
around food and product safety, sustainability, and 
visibility into our global supply chain.ò said Ford. 
 
Get insights on how the world's largest beverages 
producer and largest retailer are using GS1 
standards to become more efficient and effective as 
they navigate the "new normal'" economy. 
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VICS in Education  

AMR Research Survey Ranks PSU  Smealôs Supply Chain Program No.1 

 
UNIVERSITY PARK, PA (June 18, 2009) ï A survey of 
126 companies and 19 academic institutions 

conducted by AMR Research, a 
research firm focused on the 
global supply chain and its 
supporting technologies, has 
identified Penn Stateôs Smeal 
College of Business as having the 

best supply chain program in the United States in 
terms of industry value, program depth, and 
program scope.  
 
The 19 U.S. supply chain programs considered for 
the report, ñLeading U.S. Supply Chain Programs, 
2009,ò were rated on 11 criteria arranged into three 
categories. The first category, industry value, 
focuses on ñwhether companies feel that the 
university is delivering as promised.ò The depth of 
program category evaluates the programsô 
commitment by measuring their enrollments, 
programs, and professors. The third category, 
program scope, evaluates whether ñthe university 
understands what needs to be taught and how 
research and other innovations make their way back 
to the student population.ò  
 
In addition to the overall rating, Smealôs supply 
chain program finished at the top in both the 
industry value and depth of program categories. 
Smeal tied for second in the program scope 
category.  
 
ñFrom our undergraduate program to our Ph.D. 
program, Smeal is committed to providing 
tomorrowôs supply chain leaders with the skills they 

need to research, design, and manage complex 
global supply chains,ò said Smeal Dean James B. 
Thomas. ñThe AMR Research results affirm what our 
students and recruiters have always known to be 
trueðthat Smeal offers a comprehensive supply 
chain education among the best in the world.ò  
 
Smeal offers supply chain programs at the 
undergraduate, graduate, doctoral, and executive 
education levels, and all of these programs were 
considered in the AMR Research report. In 2007, 
Smeal launched an online, 30-credit professional 
masterôs program in supply chain management in 
conjunction with Penn State World Campus. 
Additionally, Smealôs Center for Supply Chain 
Research and Penn State Executive Programs offer 
three certificate programs in supply chain 
management.  
 
ñThis recognition from AMR Research is a tribute to 
not only our students, faculty, and staff, but also the 
Center for Supply Chain Research, Penn State 
Executive Programs, and World Campus, all of whom 
are our partners in supply chain education,ò said 
Gene Tyworth, chair of Smealôs Department of 
Supply Chain and Information Systems. ñOur success 
is truly a team effort.ò  
 
For more on Smealôs supply chain offerings, visit 
http://www.smeal.psu.edu/scisand 
www.smeal.psu.edu/cscr/edop. 

 

New Trends in Collaboration  

The economy remains the 
year's biggest challenge, 
causing manufacturers 
and retailers to make do 
with less as revenues and 
margins decline. These 
are the exact times when 
collaboration is most 
critical. 
  

During a Web seminar on Dec. 17, 2009, Simon Ellis, 
practice director, Supply Chain Strategies, IDC 
Manufacturing Insights, revealed findings from the 
2009 Shared Strategy Report -- conducted in 
partnership with CGT, RIS News and IDC Retail 
Insights. Nick Andromidas, executive director of 
Sales, Sony Pictures Entertainment; John Wright, 
manager, Strategic Pricing & Business Intelligence, 
Goodyear Tire; and EJ Kenney, vice president, 
Consumer Sector, SAP, were on hand to provide 
real-world insight on some of the collaboration 
approaches that are most valuable in areas like sales 

& operations planning (S&OP), sustainability and 
private label. 
  
Here are some highlights from the Web event: 
  
-- How have economic conditions affected 
collaboration between retailers and manufacturers? 
The consensus among panelists was that it suffers in 
recessed times. While new collaborative initiatives 
are rarely launched, pushing forward with existing 
projects is imperative. "Collaboration is not just 
about becoming a good partner with the retailer, but 
is truly about getting more timely information on 
consumer and shopper behavior. Companies have 
pulled back somewhat, but they would be wise to 
redouble their efforts around collaboration because it 
benefits their enterprise in so many different ways," 
says SAP's Kenney. Wright explained why Goodyear 
-- which has continued the collaborative initiatives it 
had underway prior to the recession -- is a good 
example of how to succeed in the long term. 
  

http://www.smeal.psu.edu/scis
www.smeal.psu.edu/cscr/edop
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New Trends in Collaboration (Co ntinued)   

 
-- Extending S&OP to key customers, and even 
suppliers, is now becoming commonplace but 

requires an enhanced level of collaboration. "S&OP is 
even more critical in uncertain economic times," says 
Ellis. "In 2010, we expect to see companies push 
S&OP to be a more collaborative, forward-looking 
process that integrates the various planning 
horizons." Sony Pictures Entertainment has S&OP 
"SWAT" teams in place -- composed of members 
from different departments -- for major retail 
accounts. "We are trying to run tighter S&OP 
planning. Our focus is to achieve a competitive 
customer lead time," shared Andromidas. Meanwhile, 
Wright of Goodyear said that the company is pushing 
S&OP out to customers to gain better visibility into 
what is occurring in the marketplace via the 
collection of POS data. 
  
IDC Manufacturing Insights is seeing a significant 
increase in interest in private label -- both from 
consumers and retailers.  SAP's Kenney observed: 
"We're starting to see private label manufacturers 
invest in technologies to do a better job. Branded 
companies should take their game to the next level 
to differentiate from private label." Ellis pointed to 
innovation as the best way for manufacturers to 

compete. "That's one of the reasons we see PLM 
tools growing in interest for CG manufacturers," he 

said. Wright agreed, saying that new technology in 
the tire market -- such as tires with low-rolling 
resistance -- helped to change consumer attitudes 
about a product that was originally a grudge 
purchase. 
  
You can't have a conversation these days without 
mentioning sustainability. Ellis asked the panelists if 
sustainability is part of the collaborative conversation 
with their suppliers and customers. Both Andromidas 
and Wright report a constant dialogue around 
sustainability between their companies and their 
retail accounts. "The key is finding elements that 
resound with customers," says Wright. Kenney 
jumped in to share a new trend: "We're seeing more 
and more focus beyond green and toward eliminating 
waste throughout the supply chain. The days are 
certainly coming when retailers are going to mandate 
some sustainability topics. Wal-Mart is leading the 
way. Companies need to not only measure and 
develop metrics to evaluate the sustainability of their 
company but get ahead of retailer mandates in this 
areaò 

 

 

 

VICS Empty Miles  in the News  ï and Can ada!  

 

Publicity is Growing !

15

News Articles,  Case Studies & Press Releases

Speaking Engagements

JC Penney Case Study: 

Coming Soon

Fed Highway 

Admin

Penn State 

Univ.

2 UConnect  sessions

Lehigh Univ.
Council of 

Supply Chain 

Mgmt Professionals
I-95 Corridor Coalition 

Empty Miles Released in 

Canada

 

 
 
The VICS Empty Miles Program has been featured in 
a variety of publications, webinars, and other 

educational forums.    Most recently the program has 
been featured in Today’s Trucking ï a Canadian 
trade journal which focuses on Canadaôs  
transportation industry; the CSCMP Supply Chain 
Quarterly  - members only  publication which 
highlights the latest strategic and tactical trends; 
and twice in Supply Chain Management Review, 
which highlights the sustainability potential of VICS  
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VICS Empty Mil es in the News ï and Canada! (Continued)  
 

 
Empty Miles.  All of the recently published articles 

can be read on our website, www.vics.org.   
 
Information regarding the VICS Empty Miles program 
can also be heard in a variety of webinars and 
educational forums such as the UConnect 2010 
annual conference, “Talking Freight”, a monthly web-
conference series sponsored by the Federal Highway 
Administration, and various university programs.  
The savings associated with the VICS Empty Miles 
program were documented in the case study 
involving Macyôs and Schneider National.  Due to the 
attention this program has brought to the supply 
chain industry, JC Penney will soon be the topic of 

another case study involving their use of the VICS 
Empty Miles Program. 

 
VICS EMPTY MILES LAUNCHED IN  CANADA:  
The VICS Empty Miles service has recently been 
extended to Canadian shippers and carriers looking 
to optimize their empty trailers.   The service was 
launched in November, 2009 and officially 
announced in a Press Release on February 15, 2010. 
 
For more information on the VICS Empty Miles 
program, please refer to www.vics.org or 
www.emptymiles.org.   
 

 

Mergers and Acqui sitions in 2009  

While last year will be remembered as a time for 
closing thousands of stores and a long list of retail 
bankruptcies, 2009 will also be remembered as  the 
year of mergers and acquisitions.  
 
1. Dress Barn and Tween Brands  
Dress Barn announced it would purchase Tween 

Brands, operator of 908 Justice 
stores, on June 25, 2009 for a 
$157 million. The acquisition 
comes after the Suffern, New 

York-based retailer announced its intentions to 
expand into young girl's apparel. The merger adds 
Tween Brands' $995 million of revenue to Dress 
Barn's portfolio. "This is a tremendous business with 
two brands now being converted to one," says David 
Jaffe, CEO, Dress Barn. "This is a direct niche; there 
really is no competition for a girls' novelty store and 
it's a great way to engage that consumer." Dress 
Barn acquired Tween Brands for $157 million. 
 
2. Syms and Filene's  
Discount retailer Syms and Vornado Realty Trust 

won the bid for bankrupt 
Filene's Basement on June 15, 
2009. Syms acquired the vast 
majority of the current Filene's 
Basement store leases, store 

fixtures and inventory for about $63 million. Syms is 
now focused on maintaining the Filene's Basement 
name and tradition. Filene's filed for Chapter 11 
bankruptcy protection on May 4, 2009. Previously in 
the auction process, Men's Wearhouse was 
announced as the buyer.  

 
3. Toys "R" Us and FAO Schwarz  
The largest U.S. toy-store chain, Toys 'R' Us 

announced it would acquire FAO 
Schwarz on May 28, 2009 and its 
intentions to take over the 

retailer's flagship Fifth Avenue store in New York. 
Toys "R" Us plans to continue operating FAO 
Schwarz's two retail stores in New York and Las 
Vegas under the same name, along with the 
company's Web site and catalog businesses. Macy's 
plans to close the 260 FAO Schwarz shops in its 

stores by November 2009. The deal combines two 
closely held retailers that have faced increased 
competition from the Internet and discount chains 
during the recession.  
 
4. Weis Markets and Giant Markets  
Weis Markets announced it would acquire 
Binghamton, New York-based Giant Markets on May 

21, 2009. Sunbury, 
Pennsylvania-based Weis 
Markets generated $2.4 billion 
in sales in 2008. Weis Markets, 

which operates 154 stores in Pennsylvania, 
Maryland, New Jersey, New York and West Virginia, 
expects to complete the purchase by August 21, 
2009. "This acquisition is an excellent strategic fit for 
our company," said Jonathan Weis, vice chairman, 
Weis Markets.  
 
5. Walgreen and Drug Fair  
Walgreen completed the acquisition of 31 Drug Fair 
stores on May 11, 2009. This followed an agreement 
signed in March 2009 in association with Drug Fair's 

Chapter 11 bankruptcy 
process. The newly 
acquired stores are 

being re-merchandised and refreshed with new 
signs, displays and products. The stores are also 
being equipped with the chain's pharmacy system 
that links all its locations. The struggling 55-year-old 
Drug Fair company previously had 50 drug stores 
and about a dozen Cost Cutter general merchandise 
stores in New Jersey.  
Note:  Most recently Walgreens also acquired Duane 

Reade ï a regional drug chain with a strong base in 
New York City. 
 
In addition to retail merger and acquisition activity, 
there also has been consolidation amongst 
technology vendors throughout 2009. Oracle 
acquired Sun Microsystems on April 21, 2009. 
DemandTec announced it had completed its 
acquisition of privately-held Connect3 Systems on 
February 25, 2009. 
 

 

 

http://www.vics.org/
http://www.vics.org/
http://www.emptymiles.org/
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Sara Lee looks to Green Bread to Boost Earth Grains  

In a recent article appearing in Reuters, by Brad 
Dorfman, Sara Lee proposes new 
products to increase their environmental 
sustainability and decrease the 
companyôsô carbon footprint.  

A green loaf of bread is usually 
something you do not want to find on store shelves, 
but Sara Lee Corp (SLE.N) is hoping using "green" 
grain will help attract consumers to its Earth Grains 
bread. 

Sara Lee has recently announced it will be the first 
packaged food company to use Eco-Grain wheat in 
its baking. 

Eco-Grain was developed by Horizon Milling, a joint 
venture between agribusiness giant Cargill Inc 
[CARG.UL] and farmer and rancher owned CHS Inc 
(CHSCP.O). It is grown using farming practices that 
reduce fertilizer and it requires less land than organic 
farming. 

The bread will also cost the same $2.49 to $4.09 for 
a 24-ounce loaf as Earth Grains currently costs. That 
should appeal to consumers interested in helping the 
environment, but not if it means paying significantly 
more for organic bread, said Kyle Marinkovich, 
marketing manager at Horizon Milling. 

"This is an easy way that they can impact the 
environment," he said. 

Sara Lee is No. 2 in a fragmented U.S. bread 
industry -- trailing Thomas' English muffin maker 
George Weston Ltd (WN.TO) -- with 5.8 percent of 
the market, according to Euromonitor International. 
Sara Lee's North American fresh bakery products 
earned $2.2 billion in revenue in fiscal 2009. 

Private label manufacturers increased their market 
share during the recession. With the 
myriad private-label bakers now 
making up 17.3 percent of the market, 
branded players such as Sara Lee need 
to work even harder to attract 

customers. 

"That seems to be one of the categories where 
(consumers) don't perceive significant difference 
between private label and branded offering," 
Morningtar Erin Swanson said of the bread business. 

Eco-Grain wheat is grown on a handful of family 
farms and Horizon hopes that production will 
increase "exponentially" as demand for the grain 
increases, Marinkovich said. 

To start, 20 percent of the wheat used in Earth 
Grains wide-pan bread will be Eco-Grain wheat, with 
the company looking to use more Eco-Grain wheat in 
the bread going forward. Sara Lee also plans to use 
Eco-Grain wheat in its Earth Grains thin buns -- a 
sort of flat sandwich bun -- later this year. 

Sara Lee is trying to tap into consumers concerned 
about the environment by launching a marketing 
campaign for the Eco-Grain bread with the slogan 
"plot to save the Earth, one field at a time." 

"We think about this as a movement, think about 
this as a first step and something we want to build 
upon," said Tim Zimmer, vice president for Sara lee's 
North American fresh bakery business. (Reporting by 
Brad Dorfman; editing by Michele Gershberg and 
Andre Grenon) 

 

 

 

Kraft óR&D Eco-Czarô Addresses Sustainability  
 
Roger Zellner, Kraft Foods 
director of sustainability for 
Research, Development & 
Quality, speaks on issues in 
packaging sustainability. 
Packaging World:  
 
What has been your 
inspiration for moving 

toward greater packaging sustainability?  
 
Roger Zellner:  
For me, it was a personal experience of living in 
Germany [where there is a lot more emphasis on 
collection/recycling], as well as spending a majority 
of my career in packaging. Packaging has always 
been an area where people externally have wanted 
more progress, and that is consistent globally. So if 
you have been in packaging for an extended period 
of time, as I have, you certainly feel that constant 
desire for a reduction in packaging waste, more 
recycling, etc. 
 
How does Kraft avoid greenwashing in its  
packaging claims?  

 
RZ: As a large company with very strong, powerful 
brands, we protect those brands and probably tend 
to be more conservative in our claims, as we work 
with our legal people. 
 
What role, if any, do you see alternative 
materials such as b iopolymers playing in your 
sustainability efforts?  

 
RZ: Certainly we see the developing technology 
around bioplastics and biotechnology. And as 
resources become more constrained, alternative 
materials like these will certainly grow. As 
technology continues to develop, cost will come 
down, and capacity will increase. As for issues of 
performance, at Kraft, we will probably have more 
challenges in terms of some of our distribution needs 
and our oxygen and moisture barrier requirements. 
There will most likely be other companies that will 
use alternative materials earlier than we do in some 
situations. I admire Frito-Lay for leading the industry 
with their use of bioplastics in their SunChips bag, as 
well as The Coca-Cola Company with its PlantBottle.

http://blogs.reuters.com/search/journalist.php?edition=us&n=bradley.dorfman&
http://blogs.reuters.com/search/journalist.php?edition=us&n=bradley.dorfman&
http://www.reuters.com/finance/stocks/overview?symbol=SLE.N
http://www.reuters.com/finance/stocks/overview?symbol=CHSCP.O
http://www.reuters.com/finance/stocks/overview?symbol=WN.TO
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Dr. John (Tom) Mentzer 

 
 

Kraft óR&D Eco-Czarô Addresses Sustainability (Continued)
 

How does packaging machinery help Kraft meet 
its sustainability goals?  
 
RZ: Machinery is an enabling technology that 
becomes a critical part of your sustainability 
program, especially as you have packaging design 
changes. It can either make or break a project. 

 
What do you think of Walmartôs packaging 
scorecard and how do you think it has affected 
Kraftôs packaging strategies?  
 
RZ: Walmart has pushed forward the industry debate 
on sustainability with its packaging scorecard. I think  

it has given the industry something to coalesce 
around, and it certainly has raised the discussion  
 
 

about what makes a sustainable packaging, how to 
make progress in that regard, etc. How has it 
affected us? It has been synergistic with our efforts.

 

 

K&G Fashion to install ADTôs Sensormatic Ultra Max EAS
 
K&G Fashion Superstore, a subsidiary of The Menôs 
Wearhouse, Inc. in the United States and an affiliate 
of Mooreôs Clothing for Men in Canada, has selected 
ADT Security Services to provide loss prevention and 
security solutions for all of its 107 stores across the 
nation. The retailer is replacing existing anti-theft 
systems with ADTôs Sensormatic anti-theft solutions 
to help protect merchandise and limit losses due to 
shoplifting and theft.  
 

K&G Fashion Superstore will install 
ADTôs Sensormatic Ultra Max EAS 
anti-theft pedestals at store exits and 
will use the systemôs anti-theft tags 
and labels on merchandise and 

products throughout the stores. The 
retailer will also benefit from ADTôs industry-leading 
Sensormatic source-tagging program, where anti-
theft tags are put on merchandise at the point of 

manufacture. More than five billion tags a year are 
placed on products or in their packaging by product 
manufacturers as part of the source-tagging 
program.  
The move to the new system was prompted by 
K&Gôs desire to continue to better serve its 
customers with higher quality brands at discounted 

prices, according to Frank Serra, Director of Loss 
Prevention.  
 
ñIt is important for us to provide our customers with 
quality merchandise, value for their dollar and a 
first-rate shopping experience,ò said Serra. ñTo do 
that we need to use the best technology solutions 
available to protect our products while allowing them 
to be openly displayed and available for purchase at 
the lowest possible price.ò  
 
At selected K&G stores, cameras and digital 
recorders will be integrated into the loss prevention 
and security solutions. Some stores will also include 
public view monitors -- video screens placed in key 
locations that are a visual reminder to potential retail 
criminals they are being monitored.  
 
ADT has provided K&G with burglar and fire alarm 

services for a number of years and is now expanding 
the relationship to include additional security as well 
as loss prevention services, according to Jeff Bean, 
vice president, Retail Sales and Operations for ADT.  
ñGood loss prevention technology can more than pay 
for itself in reduced losses, increased profits and 
customer satisfaction,ò said Bean. ñGood security is 
simply good business. 

 

 

A Life Well Lived  

 
 Recently, Tom Mentzer, a close 
and special friend of Joe Andraski 
and VICS has recently lost his 
battle to cancer. Tom served as the 
Harry J. and Vivienne R. Bruce 
Chair of Excellence in Business in 
the Department of Marketing and 
Logistics at the University of 

Tennessee.  He has written 
more than 190 papers and 

articles, and eight books.  He was recognized in 1996 
as one of the five most prolific authors in the Journal 
of the Academy of Marketing Science, and in 1999 as 
the most prolific author in the Journal of Business 
Logistics. 

 VICS as a whole sends our deepest condolences to 
Tomôs family and loved ones. Last month VICS 
published an excerpt from Dr. Mentzerôs book. 
 
The family asks that in lieu of flowers contributions 
be sent to either the Tom & Brenda Mentzer 
Scholarship Fund, College of Business 
Administration, University of Tennessee, or the 
Vanderbilt-Ingram Cancer Center, Nashville, 
Tennessee. 
 
To read more work by this acclaimed academic follow 
the link below. 
http://committees.vics.org/communications/celebrat
e_life/ 
 

 

 

http://committees.vics.org/communications/celebrate_life/
http://committees.vics.org/communications/celebrate_life/
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VICS Meetings & Events  

Interested in hosting a VICS meeting? Click here to find out how 

Date  2010 Meetings/Events   Location  

Mar 3-5 

Center for Supply Chain Research 
Supply Chain Leaders Forum  
Managing Customer Expectations  
Penn Stater Conference Center  Details 

State College, PA 

Mar 4-5 
Welcoming Reception evening of March 3rd 
Spring 2010 Supply Chain Leaders Forum  
Managing Customers' Expectations Details 

University Park, PA 

Mar 18 
VICS Website Tutorial  
2:30 ï 3:30 pm EST 
Registration Link  Details 

Webcast 

Mar 22-26 
Achieving Supply Chain Transformation  
Details 

University Park, PA 

Mar 24-25 
VICS CPFR Committee Meeting  
Hosted by JDA   
Details & Registrations  

Rockville, MD  

Mar 29 - 
Apr 2 

Essentials of Supply Chain Managemen t  
Details   

University Park, PA  

Apr 8 
VICS TPAC Sub - Committee Meeting  
Hosted by Big Lots Stores, Inc.   
Details & Registrations  

Columbus OH  

Apr 18-23 
Designing and Leading Competitive Supply Chains  
Details 

University Park, PA 

Apr 21 
Spri ng 2010 Corporate Sponsor Meeting  
Details 

University Park, PA  

Apr 21-22 
20th Annual R. Hadley Wa ters Supply Chain Symposium   
Profitable Sustainability: The New Supply Chain Business Model  
Penn State University 

University Park, PA  

Apr 22 
R. Hadly Waters Supply Chain Symposium: Profitable Sustainability  
The New Supply Chain Business Model 
Details  

University Park, PA  

Apr 27-30 
Building Global Supply Chains for Competitive Advantage  
Details 

University Park, PA 

May 10-13 
PSU: Supply Chain Collaboration Program  
Details & Registrations  

State College, PA  

May 17-21 
Processes and To ols for Supply Chain Success  
Details  

University Park, PA 

Jun 7-10 
U Connect 2010   
Annual Conference 

San Antonio, TX 

Jun 7-11 
Applying Lean Principles Across the Supply Chain  
Details 

University Park, PA 

Jun 8 VICS Board of Directors' Meeting  San Antonio, TX 

Jun 8 
VICS Annual Achievement Awards Ceremony & Dinner  
Sponsored by Hewlett - Packard  

San Antonio, TX  

Aug 23-25 PSU: Supply Chain Collaboration Program  State College, PA 

http://www.vics.org/meetings_events/advertise/
http://www.vics.org/docs/meetings_events/SCLF_Agenda_Spring_2010.pdf
http://www.vics.org/spring-2010-supply-chain-leaders-forum/
https://www.livemeeting.com/lrs/1100006351/Registration.aspx?pageName=rnlw7q3p1j5p7g86
http://www.vics.org/docs/meetings_events/VICS-WebSite-Tutorial.doc
http://www.vics.org/achieving-supply-chain-transformation/
http://www.vics.org/meetings_events/vics-cpfr-committee-meeting/
http://www.vics.org/essentials-of-supply-chain-management/
http://www.vics.org/meetings_events/vics-tpac-sub-committee-meeting/
http://www.vics.org/designing-and-leading-competitive-supply-chains/
http://www.vics.org/spring-2010-corporate-sponsor-meeting/
http://www.conferences.psu.edu/HadlyWaters
http://www.vics.org/r.-hadly-waters-supply-chain-symposium/
http://www.vics.org/building-global-supply-chains-for-competitive-advantage/
http://www.smeal.psu.edu/psep/topic/programs/cpfr/
http://www.vics.org/processes-and-tools-for-supply-chain-success/
http://www.uconnectevent.org/
http://www.vics.org/applying-lean-principles-across-the-supply-chain/
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Details & Registrations 

Sept 26-29 CSCMP Annual Global Conference 2010  San Diego, CA  

Nov 9-11 
VICS CPFR® Certification Program  

Details 
Lawrenceville, NJ  

 

Interested in hosting a VICS meeting? Click here to find out how 
 

 

 

www.cpgmatters.com/vics.html 
 
 

www.vics.org  
VICS  
Princeton Pike Corporate 
Center 
1009 Lenox Dr., Suite 202 
Lawrenceville, NJ  08648 

 
Tel: 609-620-4590 
Fax : 609-620-1201 
Email: admin@lists.vics.org 

 
Websites  
www.vics.org 
www.cpfr.org 

 
Joe Andraski  
President & CEO, VICS 
jandraski@vics.org 
 
 

 
Jo Ann Fiordland  
jfiordland@vics.org 
 

 

http://www.smeal.psu.edu/psep/topic/programs/cpfr/
http://www.vics.org/education/vics_cpfr_certification/
http://www.vics.org/meetings_events/advertise/
http://www.cpgmatters.com/vics.html
http://www.vics.org/
mailto:admin@lists.vics.org
http://www.vics.org/
http://www.cpfr.org/
mailto:jandraski@vics.org
mailto:jfiordland@vics.org
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